
 
 
 

 
 

Cynthia Moreno is an entrepreneur, former award-winning 
journalist, and bilingual communications strategist whose career has 
been defined by shaping consequential narratives, advising leaders, 
and ensuring that communities too often overlooked are seen, heard, 
and meaningfully represented. With more than two decades of 
experience spanning government, media, nonprofit leadership, 
political campaigns, and international public affairs, she brings 
uncommon depth, cultural fluency, and strategic judgment to every 
arena in which she works. 

 
Cynthia has served at the highest levels of California government, 
including as the former Press Secretary to the Speaker of the 
California State Assembly. She has also held senior communications 
positions in both houses of the California Legislature, advising 
elected officials through complex policy debates, fast-moving news 
cycles, and high-stakes public moments. As a gubernatorial 

appointee, she served as Assistant Deputy Director of Communications for the California Department of 
Motor Vehicles, where she was a member of the executive leadership team during a period of significant 
organizational challenges and heightened public scrutiny. In that role, she helped lead statewide outreach for 
major initiatives, including REAL ID, online services, and digital engagement. During the COVID-19 
pandemic, she partnered with the California Governor’s Office of Emergency Services and the Listos 
California campaign to develop Spanish-language public information and culturally responsive outreach for 
communities throughout the state. 

 
Today, Cynthia is an entrepreneur and communications consultant serving clients across California and 
Mexico. She provides strategic counsel in public affairs, media relations, crisis communications, brand 
positioning, multicultural engagement, political strategy, and narrative development. Her clients range from 
small businesses and large enterprises to cultural organizations, nonprofit institutions, civic leaders, and 
candidates seeking elected office. Whether advising an organization through a pivotal transition, helping a 
candidate earn the public’s trust, or positioning a business to reach new audiences, Cynthia approaches 
communications as both a discipline and a force for influence—grounded in credibility, cultural intelligence, 
and a clear understanding of what moves people to act. 

 
Her work across borders is a natural extension of a career rooted in bicultural engagement. Cynthia helps 
clients build meaningful connections between California and Mexico, strengthening relationships among 
business, government, cultural, and civic leaders while advancing economic, cultural, and public-sector 
collaboration. Fluent in English and Spanish, she brings a nuanced understanding of both countries and 
develops communications that travel across borders without losing their cultural meaning or strategic 
purpose. 

 
Cynthia’s experience also extends deeply into the nonprofit and community sectors. As a Communications 
Officer with Sierra Health Foundation, she supported initiatives focused on health equity and community  
 

 



 
 
 

 
well-being. As a consultant to Visit Sacramento, she helped develop and launch the organization’s first  
Spanish-language website, expanding access for Spanish-speaking residents and travelers from Mexico, 
Central America, South America, and beyond. Throughout her career, Cynthia has remained committed to 
using communications not simply to promote institutions, but to expand access, build trust, and create lasting 
opportunity. 

 
Before entering government and public affairs, Cynthia spent 15 years in journalism, including as a member 
of the Capitol Press Corps and Capitol Political Correspondent for Vida en el Valle. Reporting in both 
English and Spanish, she covered California politics and public policy through the experiences of Latino 
communities frequently absent from mainstream political coverage. She also produced television news briefs 
for Telemundo 33 in Sacramento and wrote, produced, and hosted a public affairs program for Azteca 
América in Fresno. Her reporting earned numerous honors from the National Association of Hispanic 
Publications and the McClatchy Company. She was also selected for the New York Times–sponsored 
fellowship at the UC Berkeley Graduate School of Journalism, The Changing Face of America: Immigration 
and the Politics of Reform. 

 
Proud of her upbringing in California’s Central San Joaquin Valley, Cynthia is a graduate of the University of 
California, Berkeley, where she earned dual degrees in Legal Studies and Religious Studies after attending on 
a full academic scholarship. Her roots in the Valley continue to inform her leadership, international 
perspective, and commitment to communities whose talent and contributions have too often gone 
unrecognized. 

 
Cynthia has been named one of the Sacramento Business Journal’s 40 Under 40, one of Comstock’s  
Magazine’s leading young professionals, and one of The Sacramento Bee’s Top 20 Latino Change Makers. 
She has also been featured in Capitol Weekly, D’Primeramano Magazine, and Mexico’s E+E Magazine. Her 
honors include the prestigious Cruz Reynoso Bar Association Community Service Award and the Spirit of 
Latina Award presented by CAFÉ de California and the Latino Journal. She has received multiple McClatchy 
President’s Awards and more than a dozen honors from the National Association of Hispanic Publications. 
She is also a former New York Times Fellow and Rotary Foundation Fellow. 

 
Cynthia serves on the Board of Directors of the Latino Media Collaborative, where she supports efforts to 
strengthen Latino media, advance equitable representation, and ensure that Latino communities remain 
visible and influential in California’s civic life. She also serves on the Board of Directors of the Farmworkers 
Institute of Education & Leadership Development (FIELD), which expands educational, 
workforce-development, and economic opportunities for farmworkers and other underserved communities. In 
addition, she serves on the Executive Committee of the Sacramento–Morelia Sister-City Initiative, helping 
foster cross-border collaboration and cultural exchange between the two regions. 

 
Across every chapter of her career, Cynthia has understood that communications is more than messaging—it 
is the power to shape understanding, build trust, open doors, and bring people across communities and 
borders into a shared vision of what is possible. 
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